	QUALITATIVE ASSESSMENT
Please rate each question from a scale of 1 – 5, with 1 = poor and 5 = excellent

	1.  SPONSOR RELATIONSHIP AND ADVOCACY

	POINTS 
	Total

	Is the partner pro-active in their efforts to deliver value?

	1
	2
	3
	4
	5
	

	Did we receive everything that was promised by them?

	1
	2
	3
	4
	5
	

	Is this partner truly an advocate of our brand?

	1
	2
	3
	4
	5
	

	TOTAL POINTS
	
	
	
	
	
	

	2.  BRAND EXPOSURE

	POINTS 
	

	Did we receive branding exposure everywhere it was promised?
	1
	2
	3
	4
	5
	

	Does our brand achieve impact alongside other company branding?
	1
	2
	3
	4
	5
	

	Was our brand presented correctly on all promotional materials?

	1
	2
	3
	4
	5
	

	TOTAL POINTS
	
	
	
	
	
	

	3.  QUALITY OF EVENTS

	POINTS 
	

	Did the overall quality of the event match or exceed our brand values?
	1
	2
	3
	4
	5
	

	Was the overall quality of branding and signage up to expectations?
	1
	2
	3
	4
	5
	

	Were the target audiences responsive to our offers and involvement?
	1
	2
	3
	4
	5
	

	TOTAL POINTS
	
	
	
	
	
	

	4.  RELATIONSHIP BUILDING / NETWORKING

	POINTS 
	Total

	  Does our sponsorship involvement have a positive impact on the community?
	1
	2
	3
	4
	5
	

	Has prospect or customer confidence been built through this sponsorship?
	1
	2
	3
	4
	5
	

	Are long-term relationships being developed through this sponsorship?
	1
	2
	3
	4
	5
	

	TOTAL POINTS
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